
T H E  I M P A C T  O F  T H E  W E B  O N  S P E C I A L  
C O L L E C T I O N S  P A T R O N A G E

A  C A S E  S T U D Y  F R O M  T H E  

C A R M E L I T A N A C O L L E C T I O N

A L L I S O N  J A I  O ’ D E L L

Seamless Marketing



Ancient Scribes



Modern Scribes

 <title>The Carmelitana Collection:  a specialized library on 
Carmelite studies</title> 

 <h1 align="center"><strong><em>Carmelitana 
Collection</em></strong></h1> 

 <meta name="description" content="The Carmelitana Collection 
is a research library holding materials pertinent to the literary 
and spiritual tradition of the Carmelite Order."/> 

 <meta name="keywords" content="carmelites, library, books, 
teresa of avila,  john of the cross, therese of lisieux"/>



Keyword- and Information-Rich Content



Readily Available Internal Links



Dynamically-Created Catalog Search



Sources of Traffic

Highlights:

www.google.com : 60 requests/mo.

Image searches : 57 requests/mo.

International sites : 30 requests/mo.

Blogs : 17 requests/mo.

http://www.google.com/
http://www.google.com/
http://www.google.com/


Encouraging Statistics

Over the past three months, an average of 
12 unique visitors/day view the website.



OCLC’s WorldCat.org
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